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A study of the relationship between different sport types and 
service quality expectation-perception disconfirmation model in 

recreation sport club among Taichung city. 

Tien-Chao Ho 
Asia University 

ABSTRACT

The purpose of this study was to explore the relationship between the customer 
satisfaction and members’ types for sports participating sports in recreation sport club. 
Methods: The subjects of this study were 403members of recreation sport club in 
Taichung city. Method: a questionnaire “expectation-perception disconfirmation scale” 
was used as instrument to collect data from members of A, B, C recreation sport club 
in Taichung city. Results: 1.) The range of the outcome(-0.57) of E.P.D. model in B 
club was most significance then others. The outcome of A club was -0.33 in the E.P.D. 
model. The outcome of C club was -0.29 in the E.P.D. model. The research pointed that 
all the members‘satisfaction were decline. 2.) In A club, members’ satisfaction were 
significance different between aerobic dance group and square activity group (p<.05). 
In C club, members’ satisfaction were significance different between aerobic dance 
group and other two group (p<.05). 3.) Research outcome aerobic dance classes 
became most popular in sport recreation club. The clubs which have binger number of 
club members may need more pay attention in maiming service quality. The sport 
recreation club in the hotel tandem to reach their facility and service quality. 

Key words: service quality expectation-perception disconfirmation model, 
sport club, sport types 
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