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Abstract

This study aims to explore the consumer interpretation process of green marketing in the
recreational diving industry. Based on the Stimulus—Organism—Response (SOR) theoretical
framework, the research adopts a qualitative approach by conducting interviews with nine
recreational diving enthusiasts. The study investigates how consumers perceive and respond
to green marketing strategies employed by recreational diving operators. The findings indicate
that green marketing strategies in this context may include the promotion of ocean-friendly
products, implementation of environmental regulations, educational engagement, and
community interaction, all of which convey a commitment to environmentally friendly
practices. Through processes such as building trust, verifying authenticity, and developing
emotional identification, these strategies can be transformed into concrete consumer choices
and brand loyalty. Consumers place particular emphasis on whether the operators genuinely
practice environmental sustainability. When trust and value alignment are established, both
purchase intentions and word-of-mouth recommendations are significantly enhanced. This
research fills a gap in the literature concerning the interpretation process of green marketing
in recreational diving and provides practical insights for operators in designing effective green

marketing strategies.

Keywords: Recreational Diving Industry, Green Marketing, SOR, Qualitative

104



