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Profiling Major Sport Event Participants-A Case 
Study of 2009 Japanese National Deadflympics Team 

 

Peng-Fei Tu1*(Corresponding author), Tung-Hsing Lin2, Pei-Chi Chen2

1National Chung Hsing University, 2National Taichung Institute of Technology 

 

Abstract
Japan is Taiwan’s largest tourist market. At the time of many more international 

sporting events held in Taiwan, Taiwan needs to invest in sport tourism development for 

attracting more potential sport tourists from Japan. The purpose of this study, therefore, was 

to examine the relationships among Service Quality of Sport Event (SQSE), Images of Sport 

Event Host City (ISEHC), and revisit intention of the Japanese National Deadflympics Team 

for the 21st Summer Deadflympics Taipei. A purposive sampling technique for carrying out 

the choice of respondent selection and a Japanese version of the questionnaire for survey 

were used in this study. Of the 180 questionnaires distributed, 147 usable questionnaires were 

received, for a response rate of 81.67%. Data analysis was performed using SPSS and the 

results showed that they rated “accommodation quality” as the highest level of SQSE, and 

“value” as the highest level of ISEHC. In addition, the perceptions of service quality of sport 

event, image of sport event host city, and revisit intention varied with personal characteristics. 

SQSE did not significantly affect revisit intention, but ISEHC did. Finally, the 

recommendations for hosing an international sporting event were also proposed in the light of 

the study findings.  

 

Keywords: service quality of sport event, image of sport event host city, revisit intention, 

Japan National Deadflympics Team 

興大體育11期.pdf   105興大體育11期.pdf   105 2022/11/4   下午 03:58:282022/11/4   下午 03:58:2

NCHU




